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Search Engines
[bookmark: _Hlk33882948]       A search technology engine is an internet or web system software that is created to search for information all over the world. Data is the raw facts that do not, much meaning to the user and is sometimes made up of web pages or documents and database details. We have very big web mixed technologies used during the searching process like google. It is used to search both unstructured and structured data. Nike company holds a high famous position in the world that sells people's sportswear for the longest time (Arkin,2018). It is however well known for quality athletic footwear and a major sports equipment manufacturer. Nike’s slogan is ‘‘Just Do It'' and was started in Oregon, the United States by Bill Bowerman and Philip Knight in the year 1962. 
       Nike has an approximate of 45 offices outside the United States only and around 700 or more retail outlets all over the world. Around 30,000 people all over the world are employed by Nike Company. Its factories are located mostly in India, Malaysia, Indonesia, Thailand, Taiwan, Philippines, China, and Vietnam. In 2007, the revenue of $16 billion was produced by this company. The company had a market share of 50% in the 1980 shoe market only in the United States. When the company decided to go public, there was a success by December 1980. Nike has decided to expand its product line in the 80s that will cater to many sports like baseball, badminton, cricket, tennis, and golf. Leaders in business commerce also take the responsibility of having their organic visibility search increased by looking into the keywords that they are categorized for and making sure that their content is optimized. Such type of traffic is usually free and goes on for the longest time, giving different companies a chance to display their marketing budget in other places. 


      This budget will go far when organizations do not have to pay for Google advertisements. Big brands are not only getting free traffics but also having them in huge volumes. It is an obvious thing to see, Cause hello, they ARE Nike after all on Google Ads and this does not happen by accident, is planned to target all the people around the world. An organization might be successful in the goods and services provided but have a struggle with its digital identity.IT can even sell ma y goods in the stock but still be outdone by the smaller b business enterprises that have their search engine optimization on point (Burgelman,2017). The big companies that make it in the traffic game sector have realized the position that they stand in the search technologies and keep on evolving with the coming trends. SEO is a method of gathering data that has a lot of power in increasing traffic. Nike Golf is Nike's branch that its main work is to manufacture golf accessories and products.
       The main aim of Nike Golf is to make sure that its website is visible on different search technologies to bring more people to this site during the golf season. This branch has decided to use a strategy that will increase the accessibility of the search engine of a website together with content optimization that is published on it to attain its goal. In the beginning, the main problem was the right words to be used by the company to focus on the website’s keyword (Brohi,2016). The technical team has come up with a plan to solve this by using a better SEO to make sure that the keyword strategies and issues about accessibility are improved. After all the reasoning and working hard, they came up with a keyword to use 'golf apparel' which many people are using to log in to their website in the United States.


       United States’ today people who shop during the holidays cover around 76% of the population and make use of over 18 channels to complete this process. They expect that what they use should be frictionless, fast and personalized according to the place that they are in and the type of devices they use to complete their shopping goals. According to the research that was recently done, many people form U.S use priority as a priority before purchasing goods to discover the trending product or new brand online. They effortlessly browse and buy things across the search engine which is Google, use its assistant and Google express on different platforms such as desktop, laptop, and mobile phones. Shoppers get a chance of purchasing products even before the holiday seasons begin. People all over the world can also use their voice to ask questions from the google assistant to keep the store hours, place orders and make status orders.
       Different business organizations are committed to involving their production with technology and all this includes providing people with necessary or appropriate tools that are needed for research and buying of products while at home and online. This type of partnership also creates a good chance for the customers to understand and research the attest ways of technology in the current business at large. Nike makes it easy for its customers to discover and buy footwear from a reliable online website (Simon,2017). It does not matter whether they are purchasing products by searching or voice on the Google assistant, they later find new products in the next month and buy them on Goggle’s platforms directly. Nike company is so happy to partner with Google as its search technology and continues to sell its products by posting new ones after every new stock and during the holidays.
    

     Several tools give website owners a chance to keep a close look at the behavior of all the people visiting, from researching requesting the products that they are interested in. Links are some of the other metrics that Nike company could use to evaluate how effective Google is in supporting the main goals and objectives of this business.  Instagram, Facebook and Twitter advertisements are also other tools that are valuable to promote content. This will help in promoting a large targeted audience that is likely to comment positively on the brand. They also focus on people who like the products manufactured by the company and different organizations with similar goods to capture many people. Digital marketers know when customers scroll around a page and click a content related to it. They also know when customers order something and fail to do buy it, an organization also knows when research on a potential purchase is done.
      Big organizations have the intention of getting into people's head and this is the best way to capture their attention. Nike company partnering with Google is an advantage because they manage to reach to their targeted audience. The SEO team introduced an open-source javascript which is called SWFObject2 to Nike Golf that brought ana advancement to their website. They tested Google's index to make sure that it worked (Cornwel,2018). This led to positive results to the company and they all noticed the importance of search technologies in business operations. It is so clear that ignoring an organization’s organic search will lay a business completely down. The two main things that should not be ignored in the online promotion of a business are a good keyword strategy with optimization of content and easy access to both search engines and visitors. 
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